CONTACT DETAILS
(559) 917-4476

natasha@ivypublicrelations.com

AREAS OF EXPERTISE

Media / Public Relations
Communications Strategies
Graphic Design

Branding

Grant Writing & Design
Email Marketing

Social Media Marketing

Website Development

Copywriting

Project Management

EDUCATION

Bachelor's Degree in Journalism
& Public Relations

California State University,
Northridge

Natasha Biasell

Natasha Biasell is the founder of lvy Public Relations, a
woman-owned, marketing agency specializing in Public Relations,
Communication Strategies, & Graphic Design for businesses and
non-profits. With 20 years of marketing experience and a

diverse background in both corporate P.R. and non-profit grant
development, Natasha is known for her creative digital and

print collateral, memorable and successful campaigns, and has
designed Federal and State grant proposals that have collectively
garnered over $200 Million in funding for the Central Valley.

After graduating with a bachelor's degree in journalism with an
emphasis in public relations, Natasha worked for The Rogers
Group in Los Angeles (acquired by FINN Partners), a top-tier public
relations agency specializing in consumer goods, public affairs, and
entertainment. With a focus on media relations, Natasha
coordinated bi-coastal media briefings, developed press materials,
pitched nationwide media, and coordinated events, launch parties,
and press roundtables.

After her experience in the corporate agency arena, Natasha was
eager to help small businesses and non-profit organizations who
had a story to tell, but lacked the resources and capability to
package and present their products and/or services to a larger
audience. She founded Ivy Public Relations in 2007 with a focus

on communication strategies, media relations, and graphic design.
After relocating back to her hometown of Fresno, Natasha reignited
her passion to help Central Valley residents, and her current

work focuses primarily on promoting organizations that serve
underrepresented communities in and around Fresno County.



Natasha Biasell is the founder of Ivy Public Relations, a woman-owned, certified small business specializing

in Public Relations, Communication Strategies, & Graphic Design for businesses and non-profit organizations.
With 20 years of marketing experience and a diverse background in both corporate P.R. and non-profit
communications, Natasha is known for her creative digital and print collateral, memorable and successful
campaigns, and has designed Federal and State grant proposals that have collectively garnered over

$200 Million in funding for the Central Valley.

After relocating back to her hometown of Fresno, Natasha reignited her passion for the Central Valley, and her
current work focuses primarily on promoting organizations that serve underrepresented communities in and
around Fresno County. In the past five years alone, Natasha has worked directly with top executives at several
organizations and initiatives in the Central Valley, including the Central Valley Community Foundation (CVCF),
Fresno DRIVE, Fresno County EDC, Valley Children’s Healthcare, Measure P (Fresno for Parks) Campaign,

State Center Community College District (SCCCD), and many more. With a wide range of both communication
and graphic design skill sets, she helps assess, define, strategize, and elevate organizations' public presence
through content development, engaging social media and advertising campaigns, informative newsletters,
eye-catching websites, and thoughtfully designed brands and print collateral.

LOCAL CASE STUDIES:

Fresno DRIVE Initiative: Natasha had the honor of being a part of the original planning team and Executive
Committee for Fresno DRIVE, a 10-year investment plan to develop a sustainable economy for the residents
of the greater Fresno region. In collaboration with CVCF leadership, she was responsible for the logo design,
fresnodrive.org website design, summary booklet content and design, and the design of the complete
212-page draft summary plan which was presented to Governor Gavin Newsom later that year. Natasha also
helped coordinate the materials and media relations for the 8th annual California Economic Summit which
was hosted in Downtown Fresno and featured the Fresno DRIVE initiative. After its launch, the Fresno DRIVE
initiative has grown and evolved, attracting over $300 million in investment across all its partners, and serves
as a national example of how to catalyze and sustain regional, inclusive economic development.

F3 (Farms Food Future) Initiative: Natasha worked alongside the leadership at the Central Valley Community
Foundation (CVCF) to design the original F3 grant proposal, including logo design, photo coordination,
graphics/chart design, and cover designs, as well as supplemental materials and coordinating presentations
utilized by the team to promote the F3 Initiative. After the $65.1M Build Back Better award for F3, Natasha
helped plan and coordinate event materials and media relations for the press conference(s), including

media advisory, press release, presentation slides, and more. In addition to the original F3 brand launch,
grant design, and media relations, Natasha also managed the refresh of the F3 brand in 2023, and currently
manages ongoing design and marketing projects for the initiative as the primary communications consultant.
She oversees newsletter development, video production, social media design and management, graphic
design projects, and website development and management for the primary initiative and its sub programs.

Local Measures: P (Parks) and Q (Education): Natasha played a key role in advancing two high-profile, voter-
approved initiatives that will have lasting impact across the Central Valley. For the successful Measure P parks

campaign, she led the comprehensive communications and public relations strategy from start to finish. This
included managing the campaign website, developing a social media strategy and visual identity, producing

a wide range of graphic design materials, and executing media relations to build public awareness and trust.
For State Center Community College District's Bond Measure Q, Natasha worked with district leadership to
create the “Yes on Q” brand and website, ensuring messaging was clear and aligned with community priorities.
Through impactful storytelling, both campaigns earned strong public support and passed at the ballot box.



BRAND DEVELOPMENT

A selection of brands / logos designed by IVY PR.
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WEBSITE DEVELOPMENT

A selection of websites designed and developed by IVY PR.
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https://www.allergyinstitute.com/
https://www.gillestatelaw.com/
https://www.sadlerswellwine.com/
https://www.zimmermantherapygroup.com/
https://www.f3initiative.org/
https://www.ginaornelas.com/
https://ruralcommunitiesrising.org/
https://www.arkenstrategies.com/
https://www.hannahjohnson.co/
https://nbiasell.wixstudio.com/measureq
https://www.schnauhaus.com/
https://www.therapy4kidsfresno.com/
https://www.wovencoalition.org/
https://www.nishimorilandscape.com/
https://www.fhsifresno.org/

SOCIAL MEDIA DESIGN

A selection of social media campaigns designed by IVY PR.
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\CALIFORNIA JOBS FIRST

REPORT DESIGN

A selection of reports (annual, long-form) developed by IVY PR.
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https://jobsfirst.ca.gov/wp-content/uploads/CJF-Investment-Playbook.pdf
https://drive.google.com/file/d/1cUHSi_aSJfqr1BBJotn8F95VV1G7gI2L/view?usp=sharing
https://www.fresnodrive.org/data/surveys
https://e953e72c-fb54-4e63-ab73-965f5e44638c.filesusr.com/ugd/c7bf33_98483f31156141ae8f2f0cfce823a0be.pdf
https://bf37e9f5-2a19-4a5a-9e9a-fcc6657088c3.filesusr.com/ugd/69d6c8_a1eddfc4ee6c4e46bdd58c437028e1e1.pdf
https://drive.google.com/file/d/1A4sLGb8C3ymZAIZi7NRHuR9Mr8EK3NGZ/view?usp=sharing
https://fresnoc2c.org/files/2023-01/FresnoC2C_AnnualReport2022_Final-DIGITAL.pdf
https://drive.google.com/file/d/1jkY2mbh2MLlVsf6thDnW4VcVVV2__ooI/view?usp=sharing
https://drive.google.com/file/d/1RiXXcIeMOTR2bAEdKN8jdRQBjdJEFZwK/view?usp=sharing
https://drive.google.com/file/d/1TlzPCiwe3COHeQhLuEnm0xr8J8sv0xxk/view?usp=sharing
https://www.selfhelpenterprises.org/wp-content/uploads/2025/04/SHE-ANNUAL-REPORT-2024-OnlineVersion.pdf
https://drive.google.com/file/d/1kXuD3DJnadW0SKwSEc5ggtm1s3skv59R/view?usp=sharing
https://drive.google.com/file/d/1vn18UGcMrVOMRygnJf1Le-QS-MFfUP6Q/view?usp=sharing
https://fcoefoundation.org/sites/fcoefoundation/files/documents/FoundationFCOE_AnnualReport4page-FINAL.pdf
https://drive.google.com/file/d/1hiWtwA4CCjx3h5-GiznKEPdb0oKVHu56/view?usp=sharing

